
What problems do you help your clients solve? What issues are they facing?
What kind of results do you help them achieve? How will they feel after working with you?
How do you help them? What's your special method, expertise, or knowledge?

Hey Soulpreneur!

Your Soulpreneur Description is the short piece of copy (the text you write for your marketing) at the top
of your listing. It's the first thing people will read before considering working with you or buying your
products.

Think of your experience as an online customer. When you search for something online, say, a book, the
first impression is the most important. If it catches your interest, you'll read the description to make
sure it's what you're looking for. Then you'll check customer reviews to make sure you can trust the
product. The higher the budget of your purchase, the more research you'll do before you invest.

When it comes to online marketing, experts say you have less than one minute to grab people's
attention while they're searching the Internet. You don't need to worry, you just need to be mindful of
your words and the energy behind them. You can, of course, count on us to help you write a powerful,
attractive, captive, listing description.

This is your Soulpreneur's guide to writing a powerful listing description.

1. Do the inner work.

You first need to be clear on how you can serve your clients. Answer these questions with clear, short
answers.
This is where you describe your services and how you can help your clients. Keep it clear and simple,
using these questions as a guideline:

Here you can be specific on the methods you use and relate them to your specialties.
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Ask an engaging question. (Do you think people see the energy fields around them?).
Talk about an outcome. (This system moves the energy in your body so you can lose weight faster!).
Talk about results you've achieved or helped others achieve. (I meditated every day for over a month
and this is what I discovered).
Make a bold statement. (Traditional diets don't work!)
Build curiosity. (Do you know why this is the best routine to put your kids to sleep?).

2. The Hook.

This is a short phrase that will grab people's attention. There are several techniques you can use to
create hooks, here are a few of them.

A strong hook will make you stop scrolling, and start paying attention. To create great hooks you must
understand the way your clients think, what they're looking for, and the problems they need to solve.

3. Copywriter's tip: avoid creative but confusing wording.

We know it's sometimes hard to describe what you do, since your spiritual gifts are so unique. Most
soulpreneurs and lightworkers want to avoid stereotypes, but our brain loves them. Why our brain?
Marketing is mostly about persuasion, and persuasion is mostly about neuroscience and psychology.
Whether we like it or not, people will try to fit us into a pre-defined idea of what we do so they can know
what they're buying. It gives them security.

Think about it, when searching online, will you type "Smile Artist" or "Dentist"? You can go deeper into
what you do as you fill out your description. There you can explain why you're different, and what your
specialties are. But when it comes to titles and tags, keep it clear and simple.

Now it's time to fill out the Description form. 
Print out this guide and check it as you fill out your Listing. 

Go to your Dashboard, and click on My Dashboards in the main menu.
Select Listings Dashboard.
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This is what your Listing Dashboard looks like.
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Below the header, click on Soulpreneur Listing.

This is how your Listing Description form will look like.

Let's get started! 
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4. Upload a picture.

Choose a picture for your listing. It can be a picture of you or your brand's logo. It doesn't need to be
perfect, just authentic. Use an image that reflects your personality and brand values. The minimum size
required is 580px wide x 670px high, 72dpi.

5. Soulpreneur name.

Write the display name for your listing. This can be your name or your brand's. If you're just starting out,
or if you're not clear on which one to use, we recommend you start with your name and

6. Business hours, time zone, and service area.

What times will you be available to your clients? Please make sure you'll be fully available during the
hours put in your listing. Don't commit to schedules that are too extensive or that won't allow you to
balance your business and personal life.

Select your time zone so that the system can adjust appointments, events, and other scheduler features
to your client's location. Specify your business area if you have a physical location (i.e. yoga and
meditation in-person classes), or if you sell and deliver physical products within a limited area.

7. Languages.

Specify the language or languages you are able to speak with your clients, or in your products (i.e. books
and courses).
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8. Job title.

What do you do? Write the job title your clients are most likely to write in the search bar. Remember
the copywriter's tip from section 3.

9. Professions.

Select the category from the list that best describes your business. If you don't see one that applies to
what you do, you can fill out the form to request it. You'll see the link to the form below the professions
box.

10. Specialties.

Select a category from the list that best describes your business. You can select multiple specialty
categories. Once again, if you don't see one that suits your business, you can fill out the form and request
for additional categories to be added to the list.

11. Topics, issues.

These are tags you'll add to your listing. Tags are like keywords your client will type in the search bar
while looking for services like yours. Get in your client's head and choose smart tags! It will make you
more visible to those seeking your help.

You'll see two boxes to choose tags. Main Topics and Additional topics. Main topics are directly related to
your services, additional topics are wider and may be indirectly related to what you do. For example, you
can have meditation practice o meditation as the Main Topic, and add mindfulness, stress relief, or
spiritual practice as additional topics.

Start typing your topics or issues and then click on the list options. Fill out the form to have your tags
added if you don't think the ones in the list suit your business.
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12. Is there a statement you can make/question you can ask your potential customer to help
them connect with you? 

This is where you put the Hook Point you created in section 2 of this guide. This copy will show up next
to the image of your listing in the search results, and it's your chance to grab your clients' attention.
Remember your words are energy, and they can build a connection with people.

13. Do you have any work experience you can share?

Write here all your work experience in your field. Release all self-worth blocks that prevent you from
writing highly about your achievements. Don't worry, you're not bragging, you are building trust as an
authority figure. People want to know if you're capable of helping them and how. They need to feel
confident to work with you before they get to know you.

14. Do you have a motto, or philosophy, or specific principles by which you operate your
work/service/creating your products?

State your values. What do you believe? Why do you do what you do? Human beings are emotional
creatures. We love to feel a connection at a deeper level. Simply stating what you do and how you do it
will let them intellectually understand your business, but it won't create an emotional connection.

For example, we could say Flowation is a SAAS company providing an all-in-one solution for online
spiritual businesses. But that's not even a fraction of what we are. We believe lightworkers, coaches, and
intuitive healers will change the world with their gifts, and they deserve to live in abundance and flow.
That's something our community believes as well, and that's why we are connected through this
platform.

If you want to create an impactful principle for your business, we recommend you take a little time to
watch Simon Sinek's Golden Circle Ted Talk.
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The issues they're experiencing.
The results they want to experience.

15. Describe the clients & customers you want to work with. Please describe their
personality/preferences, as well as any demographic information that is important to you.

Use your insights from section 1. Who will benefit the most from your work or products? Contrary to
what you may think, being super specific here will help you attract more of the right kind of clients.
Remember, when you try to serve everyone, you end up serving no one.

16. What makes you relatable to your future customers? 

People want to know whom they're working with. Business is all about real human connection. Talk a
little bit about yourself, your interests, hobbies, habits, lifestyle. You can even share about your family
and relationships. If you have a local business, it's great to let people know about your relationship with
your community.

17. Do you have any certifications or educational merits?

List all certifications and titles you have. Mention any awards or recognition you've received for your
work. Just like in session 14, these will help you build trust and authority with your clients. Don't worry if
you don't have any. You can leave these fields blank. Working experience is just as valuable!

18. Customer Journey.

This section is designed to help your clients find your services based on two premises:

Sometimes people don't know exactly what they're looking for. All they know is they want to experience
a different reality. One of Flowation's search engines works by helping people recognize what they're
struggling with, and then the transformation they want to experience. 
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What problems are your prospective customers experiencing?
What negative emotions or feelings might your prospective customers be experiencing because of
these problems?
What solutions do you provide your prospective customers?
What positive emotions or feelings do your customers say they feel after experiencing your solution?

For each of the next questions, you'll see a list of feelings or situations a person can be dealing with.
Choose the one that better reflects your client's experience and the solutions you can provide.

19. Additional job title, profession, and specialties.

You can add up to two specialties to your Flowation listing. What additional services or products do you
work with? For example, you may be a Family Therapist that works with homeopathy or aromatherapy
to support your practice. You can add those tools as a second specialty.

20. Contact information.

Fill out these spaces with your business contact info. This includes your phone number, directions, and
map location.

Promote yourself! 

The next fields in your Listing will help you promote other platforms you use for your business. People
may want to interact with you through social media or share your content with others. The more
exposure you get, the better!

21. Testimonials.

If you have written testimonials or a video from a happy customer who worked with you, list them here.
If you don't have one, don't worry, but we do suggest you try to get one as soon as you can.
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Testimonials add social proof to your listing, meaning people will feel more confident working with you
if they see the results you were able to get for others. The more testimonials you add, you'll rank higher
in search results.

22. Promotional Video or Image.

You can also create an authentic promotional video. Use the hook points you created in section 2. Talk
about your business "Why" from section 15.

If you still don't feel comfortable with video, you can create a persuasive image combining text and
pictures related to your business. Keep in mind you're looking to grab people's attention in a short time
span.

23. "Get to Know My Work" and "Find me on the Web" spaces.

Insert here all information about your online platforms, and add a URL link. These may include a blog, a
website, a podcast, a video channel, and all your social media profiles.

You can also add sample posts from your blog, or episodes from your podcast, and videos from your
channel. Add also related display images.

24. Marketing images.

Add Images or ads for your book, products, services, etc. You can upload more than one image to create
an image gallery on your listing.

You don't need to hire a professional to take pictures, but try to use a quality camera with good lighting.
First impressions count! Your images are the only way people have to know your products online, and
they communicate the love you put into your work.

And... you're ready! That wasn't so hard, was it? 
Now it's time for growth! Keep flowing! 
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